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The Challenge:Patient & Caregiver 
Experiences
Success Story

A well-know, international 
pharmaceutical company

To gain insight on Non-Small 
Cell Lung Cancer Stage III/IV 
patients for internal strategy 
and support materials
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The Client:



Our Approach
A quantitative and qualitative 
blended methodology

Quantitative 

To understand attitudes & experiences
of patients & caregivers around NSCLC

Quant Assessment
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Diaries Blobs

Our Approach
A quantitative and qualitative 
blended methodology

Qualitative

To reveal deeper understanding around 
feelings when diagnosed vs current

4



Actionable Insights
Presented at:
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• Identified gap between patient 
needs and available treatments

• Mental health symptoms 
experienced, but only a quarter see 
a mental health provider

• The stigma associated with NSCLC 
adds to the emotional and physical 
impact on patients

• Caregivers feel unprepared to 
provide care and welcome 
additional resources



The Challenge:

The Client:

Client deciding whether to acquire a 
technological asset helping patients 
adhere to medication and wanted to 
explore current use of technology + 
assess opportunity

Technological Acquisition
Success Story
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The Approach:
Quali-Quant study of patients, 
HCPs, and payers to inform digital 
strategy within category and to 
guide decision on whether to move 
forward with asset



Our Approach
A quantitative and qualitative blended 
methodology

Quantitative 

To understand attitudes & usage toward 
technology + identify opportunities

Quant Assessment
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eCollageTM Blobs

Our Approach
A quantitative and qualitative blended 
methodology

Qualitative

To understand key visual & emotional 
associations around treatment
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Actionable Insights
• Identified business case and 

maximum price 

• Determined how stakeholders 
saw value

• Identified specific patient 
profiles

• Uncovered need for 
cost/benefit analysis 
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The Challenge:

The Client:
An innovative pharmaceutical 
company committed to women’s 
health

How to better connect with 
women along their menopause 
journey

Menopause
Success Story
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Presented at                        Annual Conference 2020 



Our Approach
A holistic approach with qualitative and quantitative blended methodology 

Social 
Listening

Journey 
Mapping Video Diary Solutions

e-Collage Touchpoints
(symptoms)
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Patient Journey
Social listening confirmed focus of 
online conversation on emotional and 
psychological needs, with less 
conversation about medical treatment 
options – and guided our study and 
instrument design
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Blended qual-quant approach unearthed 
key themes across all stages using 
investigative framework to explore – 
experiences – behaviours –  emotions – 
needs.  Video diaries brought patients’ 
voice to learnings

Journey mapping identified 5 
generalized pathways for women 
through menopause.  Pathway 
segments enabled us to link Qual and 
Quant for deeper learning



Patient Journey - Touchpoints
Symptom led: often symptoms 
initially not attributed to 
menopause, and so a need to focus 
on individual symptoms, needs and 
solutions / strategies.
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Mapped incidence and impact of 
symptoms, occurrence over time 
and impact on QoL. Modular design 
focussing on key symptoms …

Evaluation of interest in potential 
solutions, via intuitive Swipe.

Followed up with Touchpoints research for activation learnings



Actionable Insights

• Understanding of women’s experience and 
needs across stages of menopause, with 
focus on emotions, needs and tone of voice

• Implications and white space for positioning 
and development of support solutions

• Symptoms are not equal, and impacts vary, 
requiring different responses

• Opportunity to engage early: women try to 
understand symptoms prior to diagnosis

• Solutions identified and ranked by symptom 
and importance
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Presented at                        Annual Conference 2020 



The Challenge:Breast Cancer Patient 
Journey
Success Story

To expand our knowledge of 
the metastatic breast cancer 
patient journey
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Our Approach
Mobile Ethnographies – Mobile diaries for 
patients to share in the moment 
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Many patients find it difficult to fully 
grasp the diagnosis and treatment 
options set before them leading many 
to turn to the internet to seek opinions.

Most describe the emotional journey 
as a rollercoaster with the highest of 
highs and lowest lows.



Our Approach
In-Person Ethnographies – conducted in 
patient’s home or treatment facility

mBC patients do not want to be 
treated differently and want to 
maintain a sense of normalcy…

Though this often conflicts with living 
between scans and learning to live in 
increments of time.
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The Challenge:Obesity Patient Journey
Success Story To deeply understand the obesity 

consumer journey by identifying 
unmet needs, current treatment 
approaches and HCP interactions
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A well-know, international 
pharmaceutical company

The Client:



Our Approach
Online Forums – online platform that allows 
for qual participation in a low stake 
environment
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The weight loss journey is full of ups & 
downs for patients and many struggle 
to break the cycle.

Patients often describe the emotional 
toll as a “push-and-pull” that comes 
with the intent to lose weight and the 
realities of what the journey entails.



Our Approach
In Depth Interviews – moderated 
conversations to dive deeper

Above all else, many are seeking balance 
to lead a happy, normal lifestyle which 
they believe is possible through losing 
weight.

Current options for patients leave them 
unsatisfied whether it be cost or lack of 
accountability. Patients find that their 
HCPs tend to be less empathetic. 

20



21

jweiser@buzzback.com
mtullis@buzzback.com| buzzback.com


