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Amplify

Bundling

Qual-Quant approach to assess series of 
messages and determine best performer(s)

Rational & emotional components identify which 
messages work best, why, and how to combine 
messages to amplify reach

Rational
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Optimization
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Success Story
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Rational
Evaluation

Motivate

Our Approach
Rational – Foundation for messaging 
but only part of story

Assess individual 
messages for key metrics 
(e.g., motivation, 
uniqueness, relevance, 
align with positioning, 
clarity, etc.)
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Emotional 
Assessment

Connect

Our Approach
Emotional – additional context on 
tone and visualization

Visualization exercises 
provide insight into how 
messages make 
respondents feel

Respondents select the 
color/figure that best 
demonstrates how the 
message makes them 
feel and why 
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Optimization

Improve

Our Approach
Optimization – prior to activation 

Dissect individual messages 
to determine what does or
doesn’t resonate

Allows you to uncover both 
strategic and tactical 
modifications to the 
messages
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Amplify

Bundling

Our Approach
Bundling – building a brand story

Story building exercise: 
Respondents build their own 
story, including recommend 
flow of messages

Message simulator: 
an Excel-based simulator 
enabling you to explore 
impact/ reach of a variety of 
message bundles 
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Compare

Benchmarking

Qual-Quant approach to assess series of 
messages and determine best performer(s)

Rational & emotional components identify which 
messages work best, why, and how to combine 
messages to amplify reach

Rational
Evaluation

Motivate

Emotional 
Assessment

Connect

Optimization

Improve

Success Story
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Our Approach
Rational – Foundation for concept 
testing, but only part of story

Rational evaluation 
derived from key metrics 
and customized 
attributes

Rational
Evaluation

Motivate
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Our Approach
Benchmarking – how does it compare

Compare

Benchmarking
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Benchmarking against current 
concept and competitors 
through using a normative 
database



Our Approach
Emotional – additional context on 
tone and visualization

Creative techniques explore 
how to best connect to key 
stakeholders

Respondents select the figure 
that best demonstrates how 
the concept makes them feel 
and why 

Emotional 
Assessment

Connect
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Our Approach
Optimization – how to improve concepts

Concept Focus allows you to 
uncover both strategic & 
tactical modifications

Optimization

Improve
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